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Omantel Group Performance 
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(Presentation to Investor Community)

This presentation is prepared solely for the purpose of 

Conference call with Investor community.  This 

presentation or its contents should not be distributed 

without the permission of Omantelôs concerned 

authorities. 



OmantelGroup - Performance Highlights
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Growth on Track: Group Revenueincreasedby 10% to RO 218.4 Mn. Domestic
revenuerecordeda growth of 1.1%, mainlydrivenby Mobile Business.

ImpressiveMargin: Net Profit of RO61 Mn. MaintainedHealthyEBITDAof 48%and
net profit marginof 28%. DomesticEBITDAisat 51%.

Strongbrand imageςOmantelwebsitewasawardedfirst prizefor the BestWebsite
in the TelecommunicationsCategoryAwardat the 2010PanArabWebAwards.

Strongand growing subscriberbaseς3.245 Mn customerbase,of which Worldcall
subscribersare835K. Achieved27%growth in domesticmobilemarketwith Mobile
resellers.

StrongBalancesheet. DebtRatiois 34%. Grouptotal assetsof over RO645Mn with
a net worth of RO425Mn.

LowGearing, longterm debt lessthan 6%of capitalemployed.

ImpressiveMarket fundamentals- Market CapitalizationRO0.867BnόWǳƴΩ10), Price
EarningRatio{P/Eς7.1 (annualized),EV/ EBITDAς4.11 (annualized),Priceto Book
Valueς2.13}.
.



Group revenue increased by 10% while Domestic Revenue recorded a growth of 
1.1%. 

198.5 
218.4 

0.0 

50.0 

100.0 

150.0 

200.0 

250.0 

Q2'09 Q2'10

Group Revenue in RO Mn

198.5 200.6 

0.0 

50.0 

100.0 

150.0 

200.0 

250.0 

Q2'09 Q2'10

Group Revenue  RO Mn

1 Omani Rial = US$ 2.6, 

Group Rev and net profit include WTL, Pakistan for the period Jan ïJun ó10

Slide 3
3

Note: Group Revenue includes Worldcall 

Financials for Yr 2010, but excludes in Yr 2009

With Worldcall DomesticOperation



Group margins impacted by higher depreciation and Operation & Maintenance.   
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With Worldcall DomesticOperation

37% 28% 37% 31%



vнΩмл ǊŜǾŜƴǳŜ Ƙŀǎ ŘǊƻǇǇŜŘ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘŜ ƭŀǎǘ ǉǳŀǊǘŜǊ Ƴŀƛƴƭȅ ŘǳŜ ǘƻ ŘŜŎƭƛƴŜ ƛƴ ²¢[ vн 
revenues and Wholesale revenues (due to migration of international traffic from competitor)
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Note: Consolidated results include Worldcall performance for the 

period  Jan ïJunô10 
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Qtr to Qtr analysis ςQ2Ω10 margins impacted by WTL loss as well as increased operating expenses 
and depreciation due to 3.5G expansions.  
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Oman Mobile with its Mobile Resellers added 145 K subscribers in Q2, of which 30% contributed by 
Mobile resellers. Fixed line growth recorded a decline, while broadband growth is gradually picking 
up.   
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Fixed Lines & Broadband ςLƴ Ψлллǎ

Fixed line include pre-paid and payphone
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