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(Presentation to Investor Community)

This presentation is prepared solely for the purpose of 

Conference call with Investor community.  This 

presentation or its contents should not be distributed 

without the permission of Omantelôs concerned 

authorities. 



Omantel Group - Performance Highlights
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Growth on Track: Group Revenueincreasedby 12% to RO 110.6 Mn. Domestic
revenuerecordeda growth of 2.3%.

ImpressiveMargin: Net Profit of RO32.4 Mn. Maintained Healthy EBITDAof 49%
andnet profit marginof 29%.

Strong brand imageςOman Mobile recognizedas the leading telecom brand in
Omanby a surveyconductedby the OmanDailyObserver.

Strongand growing subscriberbaseς3.13 Mn customerbase,of which Worldcall
subscribersare817K. Achieved28%growth in domesticmobilemarketwith Mobile
resellers.

StrongBalancesheet. DebtRatiois 42%. Grouptotal assetsof over RO680Mn with
a net worth of RO396Mn.

LowGearing, longterm debt lessthan 10%of capitalemployed.

ImpressiveMarket fundamentals - Market CapitalizationRO 0.963 Bn όaŀǊΩ10),
PriceEarningRatio{P/Eς7.5 (annualized),EV/ EBITDAς4.48 (annualized),Priceto
BookValueς2.4}.
.



Group revenue increased by 12% while Domestic Revenue recorded a growth of 
2.3%. 
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Note: Group Revenue includes Worldcall Financials for 

Yr 2010, but excludes in Yr 2009

With Worldcall DomesticOperation



Domestic margins Stable. Group margins affected by WorldcallConsolidation - Net 
Profit at 29%  EBITDA at 49%.   
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With Worldcall DomesticOperation

38% 29% 38% 32%



Q1Ω10 is the highest revenue recorded in last 9 quarters (2008-2010) in spite of increased 
competition and price reduction especially for international calls.

98.2 

102.9 

106.5 

103.9 

98.8 
99.7 

105.4 

108.4

110.6

90.0 

93.0 

96.0 

99.0 

102.0 

105.0 

108.0 

111.0 

114.0 

Q1'08 Q2'08 Q3'08 Q4'08 Q1'09 Q2'09 Q3'09 Q4'09 Q1'10

Group Revenue in RO Mn Revenue by Segment RO Mn

21.1 21.8 20.7 20.7 21.2 23.3 25.5 26.0 28.1 

57.2 60.1 61.3 62.0 56.4 56.2 55.2 58.3 57.6 

19.9 
21.0 24.5 21.2 

21.2 20.3 24.6 24.2 25.0 

0.0 

20.0 

40.0 

60.0 

80.0 

100.0 

120.0 

Q1'08 Q2'08 Q3'08 Q4'08 Q1'09 Q2'09 Q3'09 Q4'09 Q1'10

Fixed Mobile Wholesale

Slide 5

Note: Consolidated results include Worldcall performance for the 

period  Jan ïMarô10 
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Qtr to Qtr analysis - Strong margin despite revenue under pressure.  
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Oman Mobile with its Mobile Resellers added 501 K subscribers, of which 57% contributed by 
Mobile resellers. Fixed line growth recorded a decline, while broadband growth is gradually picking 
up.   
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